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Predstavte si, Ze pfred sebou mate lahev vina.
Pro tuto imaginarni demonstraci si mizete
vybrat sviij vlastni oblibeny ro¢nik, takze to
bude hluboka tipytiva karminova barva. Mate
pfed sebou dvé ¢iSe. Jedna je z pevného zlata,
zpracovana v téch nejkrasnéjsich vzorech.
Druha je kfistalové ciré sklo, tenké jako bublina
a pruhledna. Nalijte a napijte; a podle vaseho
vybéru poharu budu védét, zda jste znalec vina.
Protoze pokud nemate Zadné pocity ohledné
vina, tak ¢i onak budete chtit pocit, Ze pijete
véci z nadoby, ktera mtiZestat tisice liber; ale
pokud jste ¢lenem tohoto mizejiciho kmene,
amatéfi skvélych ro¢niki, vyberete krystal,
protoze vSechno pocita s odhalenim, nez

se skrytim véci, kterou by méla obsahovat.
Ziastante se mnou v této vétrné a vonavé
metafofe; protoze zjistite, ze témér vSechny
prednosti dokonalé sklenice na vino maji

v typografii paralelu. Na misce je dlouhy,
tenky stonek, ktery odstranuje otisky prstt.
Proc¢? ProtoZe zadny mrak nesmi pfijit mezi
vase o¢i a ohnivé srdce kapaliny. Nemaji okraje
na strankach knihy obdobné za cil vyhnout

se nutnosti prstokladu na potisténou ¢ast?
Opét: sklo je bezbarvé nebo nanejvys jen slabé

~
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Imagine that you have before you a flagon of
wine. You may choose your own favourite vintage
for this imaginary demonstration, so that it be
a deep shimmering crimson in colour. You have
two goblets before you. One is of solid gold,
wrought in the most exquisite patterns. The
other is of crystal-clear glass, thin as a bubble,
and as transparent. Pour and drink; and according
to your choice of goblet, | shall know whether

or not you are a connoisseur of wine. For if you
have no feelings about wine one way or the other,
you will want the sensation of drinking the stuff
out of a vessel that may have cost thousands of
pounds; but if you are a member of that vanishing
tribe, the amateurs of fine vintages, you will
choose the crystal, because everything about it is
calculated to reveal rather than hide the beautiful
thing which it was meant to contain.



zabarvené v misce, protoZe znalec posuzuje
vino zCasti podle barvy a netrpi ni¢im, co

by to zménilo. V typografii existuje tisic
manyristickych metod, které jsou stejné drzé

a svévolné jako uvedeni portského do sklenic
cerveného nebo zeleného skla! KdyZ ma pohar
zakladnu, ktera vypada prili§ nebezpecné
mala, nezalezi na tom, jak chytfe je vyvazena;
citite se nervozné, jako by se prevracela.
Existuji zpasoby, jak nastavit fadky pisma,
ktera by fungovala dobfe, a presto si ¢tenafi
podvédomé délaji obavy ze zdvojnasobeni
radkd, ¢teni tfi slov jako jednoho atd. Muz,
ktery si nejprve vybral sklenici namisto hliny
nebo kovu, aby drzel vino, byl ,modernista“ ve
smyslu, ve kterém budu tento termin pouzivat.
To znamena, Ze prvni véc, na kterou se zeptal

Bear with me in this long-winded and fragrant
metaphor; for you will find that almost all the
virtues of the perfect wine-glass have a parallel
in typography. There is the long, thin stem

that obviates fingerprints on the bowl. Why?
Because no cloud must come between your
eyes and the fiery heart of the liquid. Are not
the margins on book pages similarly meant to
obviate the necessity of fingering the type-page?
Again: the glass is colourless or at the most
only faintly tinged in the bowl, because the
connoisseur judges wine partly by its colour
and is impatient of anything that alters it.
There are a thousand mannerisms in typography
that are as impudent and arbitrary as putting
port in tumblers of red or green glass! When
a goblet has a base that looks too small for
security, it does not matter how cleverly it is
weighted; you feel nervous lest it should tip
over. There are ways of setting lines of type
which may work well enough, and yet keep the
reader subconsciously worried by the fear of
“doubling” lines, reading three words as one,
and so forth. Now the man who first chose
glass instead of clay or metal to hold his wine
was a “modernist” in the sense in which | am
going to use that term.
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konkrétniho pfedmétu, nebyla ,,Jak byto mélo
vypadat?“ ale ,,Co to musi délat?“ a v tomto je
veskera dobra typografie modernisticka. Vino

je podivné a silné, Ze se pouzivalo v centru
nabozZenské ritualu na jednom misté a Case

a napadly jej vojaci se sekerou na jiném. Na
svété je jen jedna véc, ktera je schopna ve
stejném rozsahu vyvolat a zménit mysl lidi,

a toje koherentni vyjadfeni myslenky. To je
hlavni zazrak clovéka, jedine¢ny pro clovéka.
Neexistuje Zadné ,vysvétleni“ bez ohledu na
skutec¢nost, Ze dokazu vydavat svévolné zvuky,
které povedou naprostého cizince k pomysleni
mé myslenky. Je to pouha magie, Ze bych mél
byt schopen vést jednostranny rozhovor
pomoci ¢ernych znacek na papife s neznamou
osobou na puli cesty po celém svété.
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That is, the first thing he asked of his particular
object was not “How should it look?” but “What
must it do?” and to that extent all good typography
is modernist. Wine is so strange and potent

a thing that it has been used in the central ritual of
religion in one place and time, and attacked by

a virago with a hatchet in another. There is only
one thing in the world that is capable of stirring
and altering men’s minds to the same extent, and
that is the coherent expression of thought. That
is man’s chief miracle, unique to man. There is no
“explanation” whatever of the fact that | can make
arbitrary sounds which will lead a total stranger

to think my own thought. It is sheer magic that
Ishould be able to hold a one-sided conversation
by means of black marks on paper with an
unknown person half-way across the world.
Talking, broadcasting, writing, and printing are all
quite literally forms of thought transference, and
it is the ability and eagerness to transfer and
receive the contents of the mind that is almost
alone responsible for human civilization. If you
agree with this, you will agree with my one main
idea, i.e. that the most important thing about
printing is that it conveys thought, ideas, images,
from one mind to other minds. This statement is
what you might call the front door of the science

Mluveni, vysilani, psani a tisk jsou vSechny
doslova formy prenosu myslenek a za lidskou
civilizaci je téméf sama zodpovédna schopnost
a dychtivost pfenaset a prijimat obsah mysli.
Pokud s tim souhlasite, budete souhlasit s mym
na tisku je to, Ze vyjadfuje myslenky, napady,
obrazky, z jedné mysli na druhou. Toto tvrzeni
je to, co byste mohli nazvat pfednimi dveimi
védy o typografii. Uvnitf lezi stovky mistnosti;
ale pokud nezac¢nete za pfedpokladu, ze tisk
ma zprostiedkovat konkrétni a koherentni
napady, je velmi snadné najit se tplné ve
Spatném domé. NeZ se zeptame, k ¢emu toto
prohlaseni vede, podivejme se, k ¢emu to nutné
nevede. Jsou-li knihy tistény, abychom je mohli
Cist, musime rozlisit ¢itelnost od toho, co by
optik nazval Citelnosti. Stranka nastavena

v 14-pt Bold Sans je podle laboratornich testt
»citelnéjsi“ nez jedna sada v 11-pt Baskerville.
Verejny fecnik je v tomto smyslu ,slySitelnéjsi“,
kdyz fve. Ale dobry mluvici hlas je hlas, ktery
je neslysitelny jako hlas. Je to opét prihledny
pohar! Musim vas varovat, Ze pokud zacnete
poslouchat ozvény a mluvici rytmy z hlasu
platformy, usnete. KdyZ poslouchate pisen

v jazyce, kterému nerozumite, ¢ast vasi mysli

—
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of typography. Within lie hundreds of rooms; but
unless you start by assuming that printing is meant
to convey specific and coherent ideas, it is very
easy to find yourself in the wrong house altogether.
Before asking what this statement leads to, let us
see what it does not necessarily lead to. If books
are printed in order to be read, we must distinguish
readability from what the optician would call
legibility. A page set in 14-pt Bold Sans is, according
to the laboratory tests, more “legible” than one
set in 11-pt Baskerville. A public speaker is more
“audible” in that sense when he bellows. But

a good speaking voice is one which is inaudible
as a voice. It is the transparent goblet again! | need
not warn you that if you begin listening to the
inflections and speaking rhythms of a voice from

a platform, you are falling asleep. When you listen
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vlastné usne, nechavajice vase zcela oddélené
estetické citéni uzit si sami sebe bez prekazek
vasi uvazujici mysli. Uméni to déla; ale to neni
ucelem tisku. Dobfe pouzivané pismo je jako
pismo neviditelné, stejné jako dokonaly
mluveny hlas je bez povSimnuti vozidlo pro
prenos slov, mys$lenek. MtiZeme proto fici, Ze
tisk miize byt nadherny z mnoha davodi, ale
Ze je to predevsim dulezité jako prostfedek

k nécemu. Proto je skodlivé nazyvat jakykoli
tistény kus uméleckym dilem, zejména
vytvarnym: protoZe by to znamenalo, Ze jeho
prvnim tucelem bylo existovat jako vyraz krasy
pro jeho vlastni acely a pro potla¢eni smysla.
Kaligrafii 1ze dnes téméf povazovat za vytvar-
né uméni, protoze byl odstranén jeji primarni
ekonomicky a vzdélavaci acel; tisk v anglictiné
se vSak nebude povazovat za uméni, dokud
soucasny anglicky jazyk jiz nebude predavat
napady budoucim generacim a dokud tisk sam
nepieda svou uzite¢nost nékterému dosud
nepredstavitelnému nastupci. Neexistuje konec
bludisté praktik v typografii a tato myslenka
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tisku jako dopravce je pfinejmen$im v myslich
vSech velkych typografi, s nimiz jsem mél tu
Cest mluvit, jedina stopa, ktera vas muize vést

to a song in a language you do not understand,
part of your mind actually does fall asleep,
leaving your quite separate aesthetic sensibilities
to enjoy themselves unimpeded by your reasoning
faculties. The fine arts do that; but that is not
the purpose of printing. Type well used is invisible
as type, just as the perfect talking voice is the
unnoticed vehicle for the transmission of words,
ideas. We may say, therefore, that printing may
be delightful for many reasons, but that it is
important, first and foremost, as a means of
doing something. That is why it is mischievous
to call any printed piece a work of art, especially
fine art: because that would imply that its first
purpose was to exist as an expression of beauty
for its own sake and for the delectation of the
senses. Calligraphy can almost be considered

a fine art nowadays, because its primary economic




bludisté. Bez této zakladni pokory mysli jsem
vidél, jak se horlivi navrhafi beznadéjné myli,
délaji z nadmérného nadseni vice smésnych
chyb, nez jsem si myslel, Ze je to mozné. A s timto
voditkem, touto tcelnosti v pozadi vasi mysli

je mozné délat ty neslychané véci a zjistit, Ze
vas triumfalné ospravedlnuji. Neni to ztrata
Casu jit k jednoduchym zakladim a rozumu

z nich. V navalu vasich individualnich problému
si myslim, Ze stravit pual hodiny jednim dlouhym
a jednoduchym souborem myslenek zahrnujicich
abstraktni principy vam nebude vadit. Jednou
jsem mluvil s muzem, ktery navrhl velmi pfijemny
typ reklamy, ktery nepochybné vsichni z vas
pouzili. Rekl jsem néco o tom, co si umélci mysli
o urcitém problému, a on odpovédél krasnym
gestem: ,Ach, madam, my umélci si nemyslime -

and educational purpose has been taken away;
but printing in English will not qualify as an art
until the present English language no longer
conveys ideas to future generations, and until
printing itself hands its usefulness to some yet
unimagined successor. There is no end to the
maze of practices in typography, and this idea

of printing as a conveyor is, at least in the minds
of all the great typographers with whom | have
had the privilege of talking, the one clue that can
guide you through the maze. Without this essential
humility of mind, | have seen ardent designers go
more hopelessly wrong, make more ludicrous
mistakes out of an excessive enthusiasm, than

| could have thought possible. And with this clue,
this purposiveness in the back of your mind, it is
possible to do the most unheard-of things, and
find that they justify you triumphantly. It is not

a waste of time to go to the simple fundamentals
and reason from them. In the flurry of your
individual problems, | think you will not mind
spending half an hour on one broad and simple
set of ideas involving abstract principles. | once
was talking to a man who designed a very pleasing
advertising type which undoubtedly all of you
have used. | said something about what artists
think about a certain problem, and he replied with
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citime se!“ Téhoz dne jsem tuto poznamku
citoval dal$imu designérovi mého znamého

a on, protoZe byl méné poeticky naklonén,
zamumlal: ,Dnes se necitim moc dobte, myslim!“
Mél pravdu, pomyslel si; on byl druh mysleni;
a proto neni tak dobry malif a podle mého
nazoru desetkrat lepsi jako typograf a pismovy
designér nez cloveék, ktery se instinktivné
vyhnul nécemu tak koherentnimu jako davod.
Vzdycky mam podezieni, Ze typograficky
nadsenec, ktery vytiskne stranku z knihy

a oramuje ji, aby visela na zdi, véfim, Ze za
ucelem smyslového uspokojeni zmrzacil néco

Cleland, slavny americky typograf, mi kdysi
ukazal velmi krasné rozvrzeni pro brozuru
Cadillac zahrnujici barevné dekorace.

The Crystal Goblet

[S—
(o)}

a beautiful gesture: “Ah, madam, we artists do
not think - we feel!” That same day | quoted that
remark to another designer of my acquaintance,
and he, being less poetically inclined, murmured:
“Pm not feeling very well today, | think!” He was
right, he did think; he was the thinking sort; and
that is why he is not so good a painter, and to my
mind ten times better as a typographer and type
designer than the man who instinctively avoided
anything as coherent as a reason. | always suspect
the typographic enthusiast who takes a printed
page from a book and frames it to hang on the
wall, for | believe that in order to gratify a sensory
delight he has mutilated something infinitely
more important. | remember that T.M. Cleland,
the famous American typographer, once showed
me a very beautiful layout for a Cadillac booklet
involving decorations in colour. He did not have
the actual text to work with in drawing up his
specimen pages, so he had set the lines in Latin.
This was not only for the reason that you will all
think of; if you have seen the old typefoundries’
famous Quousque Tandem copy (i.e. that Latin
has few descenders and thus gives a remarkably
even line). No, he told me that originally he had
set up the dullest ‘wording’ that he could find

(I dare say it was from Hansard), and yet he

Nemél skutecny text, s nimz by pracoval pfi
sestavovani svych vzorovych stranek, takze
fadky nastavil latinou. Nebylo to jen kvuli
tomu, cemu myslite; pokud jste vidéli slavnou
kopii Quousque Tandem starych typefoundries
(tj. latina ma malo potomki, a tak dava
pozoruhodné rovnomérnou linii). Ne, fekl mi,
Ze puvodné vytvoril nejtupéjsi ,formulaci“,
kterou mohl najit (troufam si ¥ici, zZe to bylo

od Hansarda), a pfesto objevil, Ze muz, kterému
ho predlozil, zacal ¢ist a komentovat text.
Udélal jsem nékolik poznamek k mentalité
predstavenstev, ale pan Cleland fekl: ,Ne: mylis
se; pokud ctenar nebyl prakticky nucen cist

- kdyby nevidél ta slova nahle plna kouzel

a vyznamu - pak by rozvrzeni bylo selhanim.
Nastaveni v ital$tiné nebo latiné je pouze
snadnym zptisobem, jak fici «Toto neni text,
jak se objevi». “ Dovolte mi, abych zacala své
konkrétni zavéry o knizni typografii, protoze
to obsahuje vSechny zaklady a poté se vénovat
nékolika bodim o reklamé. KnizZni typograf ma
za ukol postavit okno mezi ¢tenafem uvnitf
mistnosti a krajinou, ktera je autorovymi slovy.
MiiZe postavit vitrazové okno nadherné krasy,
ale selhat jako okno; to znamena, Ze mtize
pouzit néjaky bohaté vynikajici pismo, jako

—
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discovered that the man to whom he submitted
it would start reading and making comments on
the text. | made some remark on the mentality
of Boards of Directors, but Mr Cleland said, “No:
you’re wrong; if the reader had not been practically
forced to read - if he had not seen those words
suddenly imbued with glamour and significance
- then the layout would have been a failure
Setting it in Italian or Latin is only an easy way
of saying «This is not the text as it will appear»”
Let me start my specific conclusions with book
typography, because that contains all the
fundamentals, and then go on to a few points
about advertising. The book typographer has
the job of erecting a window between the reader
inside the room and that landscape which is the
author’s words. He may put up a stained-glass
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je textova gotika, na kterou je tieba se divat,
nikoli skrz. Nebo muzZe pracovat v tom, ¢emu
fikam prihledna nebo neviditelna typografie.
Mam doma knihu, z niZ nemam vizualni
vzpominku, co se tyce jeji typografie; kdyZ na
to pomyslim, vidim jen to, zZe se tfi musketyfi

a jejich soudruzi pohybuji nahoru a dola po
ulicich Pafize. Tfetim typem okna je okno, ve
kterém je sklo rozdéleno na relativné malé
olovéné tabule; a to odpovida tomu, co se dnes
nazyva ,jemnym tiskem®, protoZe si alespon
uvédomujete, Ze tam je okno a Ze si ho nékdo
uzil. To neni nezadouci kvali velmi dalezité
skutecnosti, ktera souvisi s psychologii podvédomi.
To znamena, Ze mentalni oko se zaméfuje
skrze pismo a ne na néj. Pismo, které se skrze
libovolné deformace designu nebo nadmérné
sbarvy*“ dostane do cesty mentalnimu obrazu,
které ma byt zprostfedkovano, je $patné pismo.
Nase podvédomi se vzdy boji omylt (do kterych
nas muze svadét nelogické nastaveni, azké
prostrkani a pfili§ Siroké fadkovani), nudy

a zlovolnosti. Zahlavi, ktery na nas neustale
kfici, fadek, ktery vypada jako jedno dlouhé
slovo, velka pismena zaseknuta bez vlasovych
mezer - to znamena podvédomé mzourani

a ztratu mentalniho soustfedéni.

window of marvellous beauty, but a failure as

a window; that is, he may use some rich superb
type like text gothic that is something to be
looked at, not through. Or he may work in what
| call transparent or invisible typography. | have
a book at home, of which | have no visual
recollection whatever as far as its typography
goes; when | think of it, all | see is the Three
Musketeers and their comrades swaggering
up and down the streets of Paris. The third type
of window is one in which the glass is broken
into relatively small leaded panes; and this
corresponds to what is called “fine printing”
today, in that you are at least conscious that
there is a window there, and that someone has
enjoyed building it. That is not objectionable,
because of a very important fact which has to do
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A pokud to, co jsem fekla, plati pro tisk knih,
dokonce i pro ty nejuizasnéjsi limitované
edice, je to v reklamé padesatkrat jasnéjsi,
kde jedinym a jedinym diivodem pro nakup
prostoru je to, ze predavate zpravu - ze vy
pfedavate touhu pfimo do mysli ¢tenafe.

Je tragicky snadné zahodit polovinu zajmu
¢tenafe o reklamu nastavenim jednoduchého
a presvédcivého argumentu do tvare, coz je
nepiijemné cizi klasické primérenosti knihy.
Ziskejte pozornost nadpisem, vytvorte
jakékoliv pékné typografické obrazky, pokud
jste si jisti, Ze kopie neni k dispozici jako
prostiedek k prodeji zbozi; ale pokud jste
natolik $tastni, Ze mate opravdu dobrou kopii
pro praci, prosim, pamatujte si, ze tisice lidi
plati téZce vydélané penize za privilegium

with the psychology of the subconscious mind.
That is that the mental eye focuses through type
and not upon it. The type which, through any
arbitrary warping of design or excess of “colour”,
gets in the way of the mental picture to be
conveyed, is a bad type. Our subconsciousness is
always afraid of blunders (which illogical setting,
tight spacing and too-wide unleaded lines can
trick us into), of boredom, and of officiousness.
The running headline that keeps shouting at us,
the line that looks like one long word, the capitals
jammed together without hair-spaces - these
mean subconscious squinting and loss of mental
focus. And if what | have said is true of book
printing, even of the most exquisite limited
editions, It is tragically easy to throw away half
the reader-interest of an advertisement by setting
the simple and compelling argument in a face
which is uncomfortably alien to the classic rea-
sonableness of the book-face. Get attention as
you will by your headline, and make any pretty
type pictures you like if you are sure that the
copy is useless as a means of selling goods; but

if you are happy enough to have really good copy
to work with, | beg you to remember that thousands
of people pay hard-earned money for the privi-
lege of reading quietly set book-pages, and that
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Cteni tiSe nastavenych stranek a Ze pouze
vase nejdivocejsi vynalézavost muze lidem
zabranit Cteni opravdu zajimavého textu.
Tisk vyZaduje pokoru mysli, pro nedostatek
¢ehoZz mnoha z vytvarnych uméni se nyni
potykaji se sebevédomymi experimenty

a maudlinovymi experimenty. Na dosazZeni
prihledné stranky neni nic jednoduchého ani
nudného. Vulgarni okazalost je dvakrat tak
snadna nez disciplina. Kdyz si uvédomite, ze
oskliva typografie se tomu nikdy nevyrovna;
budete schopni zachytit krasu jako moudii
muzi zachycuji §tésti zaméfenim na néco
jiného. ,Kaskadér typograf“ se uc¢i nestydatost
bohatych muza, ktefi neradi ¢tou. Pro né
nejsou dlouhé vzdechy zadrzované nad
serifem a kerningem, nebudou ocenovat
vase rozdéleni vlasové mezery. Nikdo (kromé
ostatnich femeslnik®) neoceni ani polovinu
vasi dovednosti. Ale miiZete stravit nekonecné
roky $tastného experimentu tim, Ze vymyslite
ten krystalicky pohar, ktery je hoden drzet
prastarost lidské mysli.

Londyn 1955

only your wildest ingenuity can stop people from
reading a really interesting text. Printing demands
a humility of mind, for the lack of which many

of the fine arts are even now floundering in
self-conscious and maudlin experiments. There is
nothing simple or dull in achieving the transparent
page. Vulgar ostentation is twice as easy as
discipline. When you realise that ugly typography
never effaces itself; you will be able to capture
beauty as the wise men capture happiness by
aiming at something else. The ‘stunt typographer’

The Crystal Goblet

learns the fickleness of rich men who hate to
read. Not for them are long breaths held over
serif and kern, they will not appreciate your
splitting of hair-spaces. Nobody (save the other
craftsmen) will appreciate half your skill. But you
may spend endless years of happy experiment in

devising that crystalline goblet which is worthy

N
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to hold the vintage of the human mind.







