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Jvodni slovo /
INfroductory remarks

Znacka $kolnich potfelb Moody je vytvofena primdrné
pro Skoldky 1. az 5. tfidy zakladnich §kol, nosny ndpad projekiu
je ale fe§en nadCasove.

V kazdém ditéti je dllezité rozvijet kreativitu jiz od rané-
ho véku, o co se snazi pravé znac¢ka Moody zapojenim ditéte
do vlastniho procesu vyzdoby a personalizace jednotlivych

potreb.

Dalsim dUlezitym aspektem pfi vychové ditéte je jeho
potieba vzhlizet k idealizovanym vzorim (rodi¢, oblibeny hrdi-
na apod.), coz zna¢ka Moody fesi viastnim maskotem, pandg-
kem Moodym, ktery ma na prvni pohled dobfe rozeznatelné

vizudIni atributy (pfesnd specifikace nize).

Ndzev znacky, Moody, vychdzi z anglického mood, coz
Ize prelozit jako ndlada, v ¢emz je odkaz na dalsi z aspekt
firemni strategie, a to pocity a emoce, které jsou do produkt

firmy zac¢lenény jak barevnosti, tak vyrazy pandcka Moodyho.

Moody school supplies is designed primarily for chil-
dren aged 6 - 10, the main idea of the project, however, is

solved in order to be timeless.

Since it is important for every child’'s growth to develop
creativity from an early age, the aim of the brand is to let chil-
dren get involved in the process of decoration and personali-

zation in a manner that suits them.

Another important aspect in the upbringing of the child
is the need for having role model (a parent, a popular hero,
etfc.), which the brand solves by own mascot Moody, which is
definitely clearly recognizable due to its distinct visual attributes

(see exact specifications below).
The brand‘s name refers to another aspect of a cor-

porate strategy, incorporating feelings and emotions into the
company'‘s products by the means of colour schemes facial

expressions of the Moody doll.
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logotyp spolecnosti /

the logotype of The company

barevna varianta /
colour version

K dispozici jsou dvé barevné verze logotypu, plno-
barevna varianta (specifikace barev na strané 03.1 tohoto

logomanudiu) a Eernobild varianta (strana 02.2).

Logotyp vychdazi z pouziti specifického fontu a elip-
sovitého znaku, ktery symbolizuje jak oci postavicky Moody,

tak symbol nekonecna.

Cely ndpis Moody je ohrani¢en komiksovou bubli-
nou, kterd evokuje détskost a zdroven uzavird viastni ndpis

do celistvého formatu.

There are 2 color versions of the logotype available,
fully coloured version (more info about colors located on
page 03.1 of this manual) and black and white version
(page 02.2).

Logotype is based on the use of a specific font and
elliptical symbol, which symbolizes both, symbol of infinity

and the eyes of Moody character.

The entire Moody sign is bordered by comic bubble,
which evokes babyishness while closing its own sign in a

polished format.

02.1



cernobild varianta /

black and white version

cernobild verze /
black and white version

Cernobild varianta je tvarové totoznd s polnobarev-
nou, pouze je definovdna ¢ernd barva obrysu a bild vypli

bubliny (viz. pfiloZzeny vektorovy soubor).

K této varianté navic byla navrzena cisté konturova
varianta pfi potisku na barevny podklad (viz. strana 03.2

logomanuadlu).

Black and white version is similar to full-colour versi-
on, differs only in colour scheme, contours - full black, fill of

the bubble - white (see the included vector file).

In addition to this version was designed the contour
version for usage on the coloured background (see page

03.2 of this logomanual).
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inverzni verze /
INnversive version

Inverzni verze loga je vytvorena z loga ¢ernobilého Inverse version of the logo is made from black and
jednoduchou inverzi. white version by switching colours.
Doporucené vyufziti inverzni verze je v novindch, Recommended use of the inverse version is in
o J popripadé pri tisku na ¢erny podklad. newspapers and when printed on black background.
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definice velikosti /

1) hlavnilogo / main logo

1,4

2) zdastupny symbol / alternate symbol

Velikost hlavniho loga (1) je variabilni, musi byt
ovSem dodrzeno pravidlo pevného poméru, ktery &ini 1,4:
1, tzn.: rozmér 70 mm x 50 mm atd. Zdroven je definovdana

minimaini velikost loga a to 35 mm x 25 mm.

Pro jakékoliv mensi pouziti (potisk malych reklam-
nich pfedmétl - propisky, gumy aij.) slouzi zastupny symbol
(2), znak Moodyho o¢i. Minimdlni povolend velikost tohoto
znaku je stanovena na 9 mm x 4 mm, maximailni stanovena
neni, av§ak musi byt zachovdn stejny pomér jako u hlavni-

ho loga.

Jeho poutziti v konfrontaci s hlavnim logem je vylou-
¢eno, tj. pokud je pouzito hlavni logo, nesmi byt pouzit také
zastupny symbol (pokud se nejednd o predem definovany
vzor pro sitotisk dodany spolu s logomanudlem). Samostat-
né pouziti namisto hlavniho loga je doporu¢ena pouze v

pripadé velikostni nevhodnosti hlavniho loga.

size definition

The size of the main logo (1) is variable, but it has to
be adhered to solid ratio rule, which amounts to 1.4: 1, ie.:
Size 70 mm x 50 mm, etc. Also minimum logo size is defined

to 35 mm x 25 mm.

For any minor applications (printing small promotio-
nal items - pens, rubber, etc.) use placeholder character of
Moody's eyes (2). The minimum allowable size of the sign is
fixed at 9 mm x 4 mm, the maximum is not fixed, but must

be maintained in the same ratio as the main logo.

Its use in the confrontation with the main logo is
excluded, ie if the main logo is used it is denied to use the
wildcard symbol (except when it is predefined pattern for
printing supplied with logomanual). Standalone use of the
symbol is recommended in case of inappropriate size of

the main logo on the product only.
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/ safety zone

a zéna

-~

ochrann

ochrannd zéna / safety zone

OC

/ safety zone

a zéna

e

ochrann

ochrannd zéna / safety zone

rannd zona /

safety zone

Ochrannad zéna logotypu je definovdna Sirkou dru-
hého mensiho O v logu Moody. V horizontdlni ose je to jeho
§irka, ve vertikdlni taktéz (dosadhneme ji nato¢enim znaku o
90°).

Tyto 4 znaky (viz. obrdzek) vytvari obdélnik, ktery
ndm urcuje ochrannou zénu logotypu, do které nesmi nic
zasahnout, prekryt ji ¢i narusit, ¢imz se zaruci jednotnost a

nenaruseny vyraz logotypu.

Znak oci jakozto zdastupny symbol, nema definovd-
nu ochrannou zénu, av§ak zde plati pravidlo zdkazu jaké-
hokoliv pfekryvani ¢i doteku s okolnim textem, resp. jinym

grafickym prvkem.

Safety zone of the logotype is defined by the second
smaller width of O in Moody logo. In the horizontal axis is its
width, same for vertical axis (the measurement is achieved
by tilting the O character by 90 °).

These 4 characters (see the picture) creates a rec-
tangle that defines the safety zone of the logotype in which
nothing can interfere, disrupt or override it, thereby ensuring

uniformity and unspoiled expression of the logotype.

Moody‘s eyes, as the alternative symbol, has not
defined a protected area for itself, however there is a rule
of non-overlapping or other interfereing by the surrounding

text, respectively other graphic elements.
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definice barevnosti /
definifion of the colours

Pantone
cervend / red - pantone 485 ec
modra / blue - pantone 299 ec
- pantone 107 ec
- pantone 130 ec
¢ernd / black - pantone process black ec

CMYK
cervenad / red - ¢:96 m:100 y:0 k:0
modrad / blue - ¢:86 m:8 y:0 k:0
-c:0m:0y:90 k:0
-c:0 m:35y:100 k:0
¢ernd / black - ¢:0 m:0 y:0 k:100

RGB
cervenad / red - 1237 g:45 b:36
modra / blue - .38 g:169 b:224
- 11252 g:238 b:30
- 11251 9:174 b:23
¢ernd / black - r:0 g:0 b:0

RAL
cervend / red - 3020
modra / blue - 5015
- 1003
- 2008
¢ernd / black - 9005

Logotyp pracuje se zakladni barevnosti (Eervend,

Zlutd, modrd), kterd je doplnéna o oranzovou.

Kazdd barva zastupuje emoci a vlastnost, kterd ji je
pridélena (psychologie barev) - Cervend je ldska, ale téz
hnév, modrd podporuje studium a kreativitu, Zlutd je pozitiv-

ni a hravd a oranzovad zastupuje energii a détskost.

Logotype works with basic colors (red, yellow, blue),

which is complemented by orange.

Each color represents emotion and property to
which is assigned (color psychology) - red is love, but also
anger, blue encourages learning and creativity, yellow is
positive and playful and orange represents energy and

babyishness.
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definice pouziti /
definition of the usage

Problém se zasazenim barevné varianty loga do The problem with placing logo color variations in
jinak barevného prostredi je zde eliminovdan komiksovou different color environments is eliminated by comic bubble
bublinou do které je ndpis Moody vsazen (bublina je defi- in which the Moody sign is set in (bubble is defined by white
novdna bilou barvou vypiné - 1). fillings - 1).

Naopak ¢ernobild varianta se sklddd pouze z cer- On the other hand black and white version only con-
nych kontur (tudiz neni zapotiebi pouziti podkladové bilé sists of black contours (therefore no need to use white backg-
barvy - 2). round - 2).

Doporucené podkladové barvy materidll na které Recommended background colours of the material for
se umisti plnobarevnd varianta loga jsou popsdny v pfiloze | the full color version of the logo are described in section 05 3D
05 Prostorové aplikace. Applications.
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1
2)

3)

D)

2)

3)

Nelisow Casuad D ©T

piIsSMo logotypu /
used font

Avant Garde Gothic Itc T OT Book

Avant Garde Gothic ltc T OT Medium

Zakladni druh pisma pro tvorbu logotypu bylo zvo-
leno pismo Nevison Casual D OT (1), jeho vyutziti se vztahuje

vyhradné na logo samotné.

Jako doplnkova pisma pro vyuZziti ve firemnich bro-

Zurdch a dalsim textovém obsahu byla zvolena sans serifo-

va proporciondlini pisma z rodiny Avant Garde Gothic ltc OT,

a to fez Book (2) a fez Medium (3).

Doporuc¢ené poutziti pro fez Book jsou nadpisy a
titulky a pro fez Medium klasicky text.

|l m n o p g r st
J K LMNOPGRSTI
o . ., . ., !V ?

For creation of the logo was chosen typefont Nevi-

son Casual D OT (1), its use relates solely to the logo itself.

As additional fonts for use in corporate brochures,

and other text content was chosen proportional sans serif

family of type, Avant Garde lic OT Gothic Book (2) and Me-
dium (3).

Recommended use for the Book fontstyle is in titles

and subtitles and for the Medium fontstyle in classic text.

I NN ||\3§N

I NN
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uziti na produktech /
applicaftion on the products

Na uvedeném piikladu (1) je demonstrovdno pouziti
plnobarevného loga (zde technicky fe§ena jako ndsivka)

pfi dodrZzeni ochranné zény.

Jako dalsi prvek grafického zpracovdni pouzdra
je opét bublina, do které si §koldk muzZe dopsat své jméno
resp. cokoliv jiného. Pro psani zde slouzi klasické lihové pero

vhodné na textil.

Dalsi z prvkd na pouzdfe jsou koncovky zipl, Moo-

dyho oéi.

V ukdzce 2 je zobrazeno totéz feseni, pouze na Eer-

ném pouzdfre.

In this example (1) is demonstrated using full-colour
logo (technically solved here as a patch) whilst respecting
safety zone.

As another element of the design used on the pencil
case is comic bubble again, in which the pupil can write his/
her name respectively anything else. For signing/writing on the

pencil case is the most suitable spirituous pen for textiles.

Another element are the casing ends of the zipper,

which represent Moody's eyes.

Example number 2 shows the same solution, just in the

black alternative.
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D)

application on

2)

uziti na

orodukftech /

Nedilnou soucadsti §kolnich potieb jsou rlizné zapis-
niky, sesity, bloky apod. Zna¢ka Moody se je snazi podat
origindlné, za vyuziti pestrych barev v grafickém feseni a
také typickych snadno rozpoznatelnych piktogramu této
znacky.

Samozrejmosti je snaha o pouZivdani recyklovaného
papiru, ¢imz firma nejen nezatizi pfirodu, ale také vytvori
uréitou eco-friendly image. Navic recyklovany papir je po-

hledoveé pUsobivy.

V pfipadé ukdzky 1 je opét pouzit piktogram bubili-
ny jako misto pro podepsdni, celkové grafické feseni vsak
vybizi k pokresleni celého prebalu. Opét jsou pouzity pouze

barvy ze schématu na strané 03.1.

Ukdzka 2 vyuZivd pouze plnobarevné logo. Jak je z

ukdzky patrné, pocita se s rlznymi typy vazby.

The products

An integral part of the school supplies are various
notebooks, exercise books, etc. Brand Moody is trying to make
them originally, using bright colours in the graphic solution

and also easily recognizable pictograms typical for the brand.

Of course there should be an effort o use recycled
paper, which makes the company eco-friendly, which could
be positively receive by customers. In addition, recycled paper

is visually impressive.

In the case of example 1 is used bubble pictogram
to serve as a place for sign, however overall layout solution
encourages to draw up the whole cover. The only used colours

are defined in the diagram on page 03.1.

Example 2 uses only full-color logo. As it is obvious from

the example, it is expected the use of different types of bonds.
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Pfi navrhovani batohu pro sportovni Gbor/volny ¢as
byl ddn velky draz na vtipnost feseni. Krom grafického
potisku zdstupnym logem a koncovkou zipu ve tvaru oéi se
na navrhu vyskytuje pfedni ¢ast batohu celd z materidlu
pouzivaného pro suché zipy, coz zatraktiviuje jeho noseni

pro dité (nosi ,chlupaty* batlzek).

Funkce ,chlupatosti“ skvi v mozZnosti nalepovat a
odlepovat dle libosti sadu ndsivek na suchy zip, ¢imz dité
muUze vyjadfit své rozpolozeni, zaroven nechdvad oteviené
dvefe détské kreativité (vylepovdni koldzi, sbirdni jednotli-

vych ndsivek atd.)

Doporucené barevnosti batohu jsou valéry zaklad-
nich barev logotypu, maximdlné dvé zdkladni (barva latky
batohu a barva suchého zipu na predni strané), ¢imz se

zachovd ucelenost a jednoduchost ndvrhu.

uziti na produktech /
application on the products

For the design of the leisure/PE education backpack
was given a great emphasis on the humor of the solution. In
addition to the graphic printing with alternative logo zipper
in the shape of eyes, the front side of the bag is made from
material used for the Velcro fasteners, which attracts children

to wear Moody bag (wearing a ,hairy* backpack).

The ,hairiness* decals adorn the option to stick and
unstick set of Velcro patches, so the children can express their
mood, while leaving the opportunity free for children’s creativi-

ty (posting collages, collecting individual patches, etc.)

Recommended color schemes are shades of set for
the basic colour logotype, a maximum of two basic colours
(one for the backpack's fabric. second one for the Velcro
fasteners on the front side), which preserves the integrity and
simplicity of design.
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uziti na produktech /
applicaftion on the products

Skolni batoh je tvofen veselym a energickym grafic- School backpack uses cheerful and energetic graphic
kym feSeni evokujicim barevné skvrny v pestrych barvdach solution which evokes colour spots in bright tones (defined by
(barvy logotypu). logo colours).

Doporuéené vyuziti tohoto grafického feseni je na Recommended use of the graphical solution is for lar-
velkych §kolnich batozich, ddle se doporucuje pouzivat ge school bags, then it is recommended to use a single colour
jednobarevné Iatky batohu koresponduijici s barevnym fabrics corresponding with the color scheme.
schématem.
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Mooay

Postava Moody byla navrZzena jako symbol, ktery Moody character was designed as a symbol, which
détem umozni ztotoznit se se znackou. enable children to identify with the brand.

Pandcek nosi masku na které jsou oci korespondu- Doll wears a mask with the eyes which are correspon-
jici s logem, frak a velky cylindr, ¢imz ziskavd jasny a netra- ding with the logo, a big hat and tuxedo, thus gaining a clear
diéni vzhled, sympaticky détem. and innovative design, sympathetic to children.

Nejmensi povolend velikost je 6 cm, maximaini The smallest size allowed is defined to 6 cm, the maxi-

omezend neni, aviak neni povoleno postavu jakkoliv defor- | mum size is not limited, but it is not allowed to distort the figure

movat. Doporuéené vyuziti je na potiscich a implenetacich in any way. Recommended use is for printings and implemen-

na web. tation on the web.

Barevné omezeni téla pandacka neni, pro ¢ernou There is no colour restriction for the doll's body, for the
verzi slouzi modro-Zluté oci, pro jakoukoliv jinou barvu jsou black version are designated blue and yellow eyes, for any
uréeny oCi erné. other colour are black eyes.
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